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AUtonmeatic
Polling Bootn

To leverage the existing ATM machine
network and convert them into remote
polling booths to increase voter
accessibility and eventually turnout.
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Using India’s most iconic and
widespread milk brand Amul’s
milk packets as voting awareness
campaign.




HMW

communicate voter concerns in the
simplest way possible while estapblishing
an accountability metric?
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empower voters to compound their
influence over leadership?



HMW

facilitate voter autonomy to keep the
spirit of democracy alive?
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