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Systemic management 
of information flows 
in fashion system
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awareness about processes
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The structure of information flow 
can be a useful leverage point in 
the fashion system if : 

the new flows are supported by incentives

adding to or changing the flow of information between companies in a supply chain 
or between retailers, designers and consumers can create significant changes for little effort

1. Meadows, D. (2008) Thinking in Systems. A Primer. 
The Sustainability Institute: Chelsea Green Publishing Company

2. Fletcher, K. (2008) Sustainable Fashion and Textiles: Design 
Journeys. London: Earth Scan.

 the information is delivered where it was not before, causing people to change behavior. 
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