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ENHANCES REVERSES
CHOICE OVERWHELM

EMERGING TRENDS

REVERSES

wonorous | in a Web 3.0 media universe

ENHANCES REVERSES
SHARING OVERWHELM

Extreme USer  ssweprepare for landing in an unknown world, we can review the
leading edge of our existing knowledge to understand what might

Archetypes await usthere.

Q Full Stack Freelancers o Micro Networkers

RETRIEVES OBSOLESCES

ACCESSIBILITY INTERACTION . Leverage software-as-a-service and online Micro social media users are users who are
), O platforms to vertically integrate a full stack’ gravitating towards smaller networks where
< axe of capabilities, instead of focusing on one they can connect with close friends, family,
J—— [— narrow function. nd s uho share sl erests and
COMMUNICATION CHOICE obbies.
MEDIA ECOLOGY .
_ ,,,,,,,,, DeFi Advocates .
"""" s . Dust Miners
e i e N RETRIEVES | "= OBSOLESCES This group believes the world's traditional
MICRO | This is technologies as tools, or the building blocks to create. CONNECTION CONTROL financial system is broken and is DUST is a crypto that you easily mine

MESO | This is the organizational layer, building on technical possibilities. exacerbating economic inequality and they just by doing things you are already

. . . . i E 2 2 doing online.
and cultural trends. This layer becomes platforms and models, like established WEB 2.0: The Social Web ::L‘f:‘ "’::‘:;;‘:L:‘;g’x’::d or Defifor n onls
companies like Facebook and emerging challengers like TikTok. R
MACRO | This is the culture, trends and world events (like COVID-19) that are P — R Portable Audiences
shaping and reforming the industry. my whole existence. NFT Artists As creators finally begin to be financially
Radically altering the landscape of recognized by the platforms deriving value
Intellectual property and ownership in from their work as the space of social
- digital space, NFT artists are beginning media becomes more competitive, these
It's my connection to the world. Especially J— N to draw the blueprint for content fols e wilngolee forgasner
I 0-to for social connection becoming valuable to the originators in pastures rather than content to be victims
A . ' . during a pandemic, I'd rather have strong V& G
digital spaces. of platform lock-in.
Probing a Web 2.0 tech giant's gravity ’ poundieios around i than feoe 1 atogetior in ockdown. o sce
THE FLIGHT PATH OF SOCIAL MEDIA | really love what | can see, get, hear and
o offer through the platform.
+ Platform growth is a stock. For social platforms, WEB 3.0: Future Web
« Its inflow is user traffic and platform usage. active users are the
" Web 3.0 doesn't just build off of Web 2.0, it takes some features from
+ Its outflow is ‘churn’ (the rate at which a most fundamental unit . y
¢ . . Tuning the 2.0, reverses others, reintroduces Web 1.0 successes and changes the
custoreRstapEENRERIEY of success or failure. ) poces TECHNOLOGIES rule of the game. There are a new set of keywords and descriptors to

conprs System Levels  consider. The question is how things will change—will we find balance
e ™

or pull the lever full throttle in a new or reactionary direction?

REGULATORS

g owechat s s — VALUABLE
~ ANR— Savertising  Scomom PLATFORMS DECENTRALIZED ~ STAKEHOLDER CONTENT MODULAR

MAPPING THE COURSE

CHARTING THE FUTURE
Feadit & YouTube launch

+  "Our business has been impacted by the COVID-19 1o
+  pandemic and, like all companies, we are facing a Facebeoklaunches CLOSED CENTRALIZED  SHAREHOLDER VALUABLE MONOLITHIC
period of unprecedented uncertainty in our business IDENTITIES

outlook. We expect our business performance will be
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CONSTELLATION OF CULTURE & TOOLS

* Culture as an intersection of values, goals and learning.

+ Tools as technologies to carry out particular functions
which can extend what is possible, generating a new set
of actions and outcomes.

* Culture calls for a certain set of Tools, and in turn what
is made possible by those tools shapes the culture and

Firet Phone Reeased
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PERCENTAGE OF U.S. ADULTS USING SOCIAL MEDIA [

cultural imagination. impacted by issues beyond our control, including the
duration and efficacy of shelter-in-place orders, the
effectiveness of economic stimuli around the world,
and the fluctuations of currencies relative to the U.S. AB MICR
dollar." — Facebook Statement rave + Boundaries blur between applications on web and desktop.
N + Users will reate and certify their own content and have potential
ew o monetize their ow cata.
. Ifeel the need to "get to the
Succesful = : = bottom f e e Ecology o wacro |
j—) A g - + First class, cross-platform web services.  + Decentralized corporate and governmental power.
Product . e g  Living experts will earn their position by * Rise of the passion economy and user power.
H H L providing value within a community. + Multi-device, muli-channel and mult-directional
' & ~— + Contentis generated and upgraded by throughput of information, involving sensors and
! = platform users, who will regain more many other devices we never see.
5 power and data, Regulatory tools and capacity willfail.
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People use social media in different ways based on the content they are
consuming. Social Butterflies are users who value the people they follow and )
can connect with. Inspiration Seekers value the variety of content they can
discover. Verified Specialists value the networks they can be a part of. Its a part of my
Anonymous Rabbits value the depth of niche content they can find. ‘phone routine. .
[Reddit is] generally free from

the selfie/influencer obsessed

HOW WE USE SO! MEDIA culture of Instagram. (@) 0 Q £ ]
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J | Read-only

’) | Read and write.

') | Read, write and execute.
Generally, people consume their ’) is an online environment where content is
social media feed more than they [ Y created, consumed, promoted, gistributed, discovered or
post. Most common thing people liked shared for purposes that are primarily related to
about their most used social media commgnwties an§ sogal activities rather than to functional,
platform was keeping up with family task-oriented objectives.
and friends (43%) (e.g., having . . .
connection); however sharing their own Y) : »|5 an unhn.e platform which people use to
content wasn't as highly rated (5%). build social relationships with other people who share

similar personal or career interests, activities, backgrounds
or real-life connections.



